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T H E
P R O J E C T
S U M M A R Y  

The Project Topic: 
This project is directly aimed at educating

both children with Type 1 diabetes and those

without. 

 

This Story book will aim to play an essential

role in the lives of young children who are

battling Type 1 Diabetes during their

childhood on a daily basis. The story told

within the book will help guide both young

readers and their parents through the new

learning experiences they are about to endure

if they are newly diagnosed or even help to

provide management during the later stages if

they have had Type 1 Diabetes for a while. . 

 

This project aims to source empowerment in

both self management and communication

between all parties to create awareness for

childhood diabetes in an easy and readily

available book that will be both entertaining

and easy to understand by both parents and

children opposed to white paper reports by

doctors. This project is subject to change due

to the outcome research.

R E S E A R C H  
A N A L Y S I S  
A N D  R E P O R T
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This project will include both primary and
secondary research including surveys,
interviews and even a focus group to help
gain an insight into how to further evolve
the project. The project will focus on topics
such as children, funding, government,
families and diagnoses. 
This will be a heavily researched project
and will be presented as a minimum 15
page children’s story book based around
Disney’s Star Wars. The book will focus on
two main characters as they fight through
the galaxy to find the cure, encountering
problems faced by Type 1 families on a
daily basis. 
The Star Wars touch will play a crucial role
as the both the characters and storyline
will be both relatable and relevant to the
target audience. 



T H E  
P R O J E C T  P U R P O S E  

To better understand the social

and lifestyle impact of Type 1

Diabetes 

To provide awareness and

education for family, friends and

those with childhood Type 1

Diabetes

 To determine which age group

is most commonly affected. Will

a story book necessary? 

 To provide examples of ways to

adjust to new lifestyle changes 

 To provide insight into daily

challenges faced by those with

Type 1. 

 How to raise awareness of the

common misconceptions by the

general public about Type 1.

1.

2.

3.

4.

5.

6.

Why a Story Book?
There is already so much choice out their in regards
to educating children and their families about Type 1. 
So, why a story book? Wanting to bring awareness
but also take away from common misconceptions
about Type 1 Diabetes, I have chosen to pursue
Disney's Star Wars in particular to help kids
understand that they are not alone as Type 1 is
common. By creating familiar faces through a
different spin in comparison to the other Diabetes
story books out there, I am hoping that they will be
able to look up to a positive role model as they to
embark on this new or continued journey,  just like
the characters in the book, reassuring them they are
going to be okay. A Story book, while may not be a
cure to diabetes, will provide a positive outlook as
they battle daily challenges just as the characters in
the book will be to.  
Type 1 is more common in Children, so by creating a
story book I will also be breaking the connectivity
between kids and their screen time. In todays
modern world most kids are forgetting how to read
as everything is going digital, which is why I believe a
story book will help put them in touch with reality.
After the 5 year mark of this project though,  I am
hoping to turn turn it digital, making it more
accessible for a wider audience. Currently, children
and parents are having less immersive experiences
due to screen times, children should not be left
alone especially when just being newly diagnosed
with Type 1. By creating a story book,  I will be aiming
to eliminate societal issues by breaking the barrier
between screens and human interaction
encouraging parents to read to their child. Not only
will the story book be educating children but also the
parents as well as they take part in this new journey.
A story book will also initiate united moments
between children and their parents. 
 

Research Questions
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T H E  
T A R G E T  
A U D I E N C E

Primary Audience

There are two primary audiences the first being Children aged between 2-12 and the

second their parents. Why that age demographic? While their personality traits vary, they

have strong attitudes towards the uncertainty of childhood Type 1

  

Demographic:                                                                  Geographic: 

Child -                                                                            Country: Australia                                             

Age: 2-12 (primary school)                                           Residential: Nationwide, preferred

Gender: Male and Female                                            Sydney or inner west 

Parent -                                                          

Age: varied                                                                     Behavioural: 

Gender: Male and Female                                           Child and Parents: Seeking 

                                                                                        education directed in a new way  

                                                                                        and guidance

Secondary Audience:                                                  

The secondary audience are both males and females over the age of 20 who have Type 1

diabetes to determine whether or not a Children's story book is an effective means to

educate and provide insights into Type 1. This audience also understands the life stage of

our primary audience. Not only are they reflective but also they will be able to relate to

the project on a personal level as well as providing the necessary insight for the project. 

 

Demographic:                                                                    Geographic: 

Age: 20-30                                                                       Country: Australia 

Gender: Male and Female                                             Residential: Nationwide, preferred

                                                                                          Sydney or inner west            

Psychological:                                                                

Personality traits varied, has Type 1 

Diabetes and has had it since a child
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I N  S C O P E  
A N D  
O U T  S C O P E

The tasks you see below will be used to start and build the first component for this

project. This section will be known as Stage 1. 

 

In Scope 

- To undergo extensive secondary research on Type 1 diabetes that will be used and

proposed to for both primary and secondary audiences 

- Rules and regulations to be used under the Disney franchise - what I can and can’t

use

- Training with character development and building 

- Collate and collect data that will be analysed from surveys, interviews and focus

groups 

- Effective use of time management 

- Put sketch designs on Adobe Indesign

- Piece together story book using Indesign 

- Complete final project report with supporting documentation, outcome and self

reflection 

- Present final and completed project to potential investors 

 

Once the second stages are complete and the story book is published and readily

available to the public, this project will continue to expand across multiple avenues:

these include “the final stages”. 

 

Out of Scope 

- Design and develop an app to publish book on to make it both Readily available and

easily accessible for the primary audience to access after 5 years  

- Research and Develop partners to launch the story book with. Amazon? 

- Gather real feedback for future improvements 

- 2+ year plan for project.
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T H E
R E S E A R C H
P R O C E S S
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Stage Focus Topics 
Covered  

Research
Methods Week Analysis

Development 
Primary 

Audience

-Type 1 statistics 

(nationwide)

- Age demographic 

- lifestyle changes 

- common 

misconceptions 

- Insight into 

daily challenges 

Online

Resources
2-5

Scholarly Research,

Graphs and Statistics

recorded and

referenced 

Development 
Primary 

Audience 5-6

Online Surveys 

via Google

Forms

Results recorded 

and analysed

- Primary audience

daily challenges 

- Life style choices 

- Educational resources

- Common 

misconceptions 

- Age demographic

Development 
Secondary 

Audience

- Shared stories 

and insights

- Personal reflection 

- Advice and tips 

- Diabetes now and then 

- Reflections

Online Surveys 

via Google

Forms

4-6
Results recorded 

and analysed

As outlined in Stage 2 of my Project plan/Gantt chart there are a number of significant primary
and secondary research methodologies that need to be completed in order to gain a better
understanding and relevant insights about the target audiences, story boarding ideas, pitching
ideas and Type 1 Diabetes. These include the following;



T H E
P R O J E C T  
S C H E D U L E  

The Gantt Chart can be found in the appendix 1a of this project proposal. The

Gantt chart details all of the necessary aspects required to complete this

project in an effective and time efficient manner.  

Phase 2: Research

Now that phase 1 is complete, in this phase I will be conducting a series of both

secondary and primary research in the hope source and locate facts, and statistics

within my target audience. I will also be creating and distributing  surveys regarding

childhood Diabetes. 

Phase 3: Plan and create

During this phase one all of the primary research is done, I will be conducting

secondary research in regards to Disney and Star Wars style guides as well as talking

to industry connections to ensure that the story book meets standards and style

guides. During this stage I will also be drafting and and developing story boarding

characters for the book. 

Phase 4: Finalising Project 

During this phase I will be completing all of the supporting documentation necessary

for the completion of this project including the final version of the Story Book,

mentoring feedback from sessions, reflection, report and present final presentation. 

Phase 5: Reflection 

During phase 5 I will be presenting my final project to a series of industry panellists.

Upon finishing my presentation I will be reflecting upon my project process, effective

use of time management, project changes, overall challenges and mentorships.

Phase 5 will also conclude my project process as I submit the final product on

moodle
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T H E
P R O J E C T  
O U T C O M E S  

Project Outcomes: 

To gain a greater understanding of both the primary and secondary

target audiences and their daily battle with Type 1 diabetes, both as a

child and currently for secondary audiences as well. - This will be

achieved through the analysis of both survey and interview results 

To create an awareness that identifies the common issues surrounding

childhood Type 1 diabetes 

To encourage further discussions around Type 1 and creating a plan for

the future 

To develop a plan based from data collected and creating strategies to

expand the Story Book further. - This will include comprehensive

research into Type 1 Diabetes as a whole and analysing the data that will

surround my current target audience to initiate ideas for the future. 

 

Learning Outcomes:

Story boarding characters and character development through Disney -

This is where I will learn new skills surrounding the Disney franchise,

what to do and what not to do 

Children's illustrations and colour scheming - This will be done from

using online resources and mentor guidance. 

Building a Story Book - This will be achieved through the guidance of a

mentor and research as I develop new skills throughout the project 

1.

2.

3.

4.

1.

2.

3.
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ea PROJECT TITLE SIMPLE GANTT CHART by Vertex42.com

Enter Company Name in cell B2.Company Name
https://www.vertex42.com/ExcelTemplates/simple-gantt-chart.html

Enter the name of the Project Lead in cell B3. Enter the Project Start date in cell E3. Pooject Start: label is in cell C3.
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Ce
ll 
Ce
ll Refine Major Project Idea / Define Topic 100% 5/13/19 5/27/19

R
o   Find Mentor / Start Proposal 100% 6/4/19 6/23/19

Phase 1 Define Research Questions 50% 6/10/19 6/30/19

Start Conducting Secondary Research 20% 6/17/19 6/30/19

Finish Propsal 100% 6/4/19 6/23/19

Th
e Mentor Session

Create survey questions 0% 6/25/19 6/30/19

Create and confirm interviews 0% 6/25/19 6/30/19

Phase 2 Set Up Storyboard 0% 7/1/19 7/4/19

Conduct Interviews 0% 7/1/19 7/3/19

Collect Data from surveys 0% 7/7/19 7/8/19

Sample phase title blockMentor Session

Analyse Primary and Secondary data 0% 7/8/19 7/9/19

Research Disney Guidelines 0% 7/8/19 7/12/19

Phase 3 Complete Research 0% 6/17/19 7/15/19

Create Storyboard for characters 0% 7/16/19 7/20/19

Finalise Story Line 40% 6/17/19 7/25/19

Sample phase title blockMentor Session

Make any final edits/changes 0% 7/27/19 8/3/19

Start and Complete final presentation 0% 8/4/19 8/15/19

Phase 4 Transcribe mentors and judges feedback 0% 8/17/19 8/18/19

Finalise other supporting documentation 0% 8/17/19 8/18/19

Upload final presentation to Moodle 0% 8/18/19 8/18/19

This is an empty row
Th
is Insert new rows ABOVE this one

Jul 22, 2019 Jul 29, 2019

Mon, 5/13/2019

May 27, 2019 Jun 17, 2019 Jun 24, 2019 Jul 1, 2019
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Jul 8, 2019 Jul 15, 2019
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Phase 1 Define Research Questions 50% 6/10/19 6/30/19

Start Conducting Secondary Research 20% 6/17/19 6/30/19

Finish Propsal 100% 6/4/19 6/23/19

Th
e Mentor Session

Create survey questions 0% 6/25/19 6/30/19

Create and confirm interviews 0% 6/25/19 6/30/19

Phase 2 Set Up Storyboard 0% 7/1/19 7/4/19
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Professional Experience_________________________________________________________ 

Advocacy Relationship Officer, JDRF Australia (December 2015 – Ongoing) 
 
I am responsible for JDRF Australia’s advocacy campaigns. I maximise our ability to harness and mobilise the passion of 
the type 1 diabetes community to influence political decision makers, to deliver policy and funding decisions that 
positively impact patients alongside project planning and delivering multiple large-scale bipartisan campaigns and 
events. 
 
I’m an engaging and energetic communicator with a solution focused approach, who considers creative but practical 
approaches and enjoys taking accountability for driving and delivering outcomes that enable success. My strength and 
skills at influencing and developing collaborative relationships is key to advocacy campaign/s. 
 
Key achievements to date; 

• Achieved bipartisan commitment of $54.5 million to fast track JDRF’s Clinical Research Network 2019 
• Managed a volunteer pool of more than 250 people nationally to engage in all aspects of advocacy and advocacy 

campaigns 
• $4 million in additional funding for JDRF’s Insulin Pump Program for disadvantaged families  
• Foster key stake holders and maintain solid relationships to enhance the advocacy program 
• Managed advocates for targeted pre-election campaign seeking, and achieving bipartisan commitment of $54 

million for a continuous glucose monitor access program 
• Undertook recruitment activities, and provided new advocates the tools, tips and support they needed to help 

them to build links with Australia’s Federal and State politicians and key influencers 
• Cross-team collaboration nationally to maximise success for key operational parliamentary events 
• National campaign project planning and events management 
• Built a network and unique rapport with Members of Parliament and their staff with the result of diverse and 

bipartisan relationships 
• Supported our affiliates internationally with outcomes that far outweighed their expectations to secure 

continued government funding 
• Appointed CRM data base champion to support team members 
• Project managed a bipartisan research update at Parliament House, afternoon tea at Kirribilli House, JDRF’s Kids 

in the House event bringing 220 volunteers nationally together to advocate for further funding at Parliament 
House 

• Managed and responsible for and implemented resources to utilise for internal and external stake holders  
• Ron Evans and CEO award recipient 2018 

 
 

Development Officer ACT & Regional NSW, JDRF Australia (July 2013 – December 2015) 
 
As the Development Officer for ACT & Regional NSW at JDRF Australia, my role was focused on our national fundraising 
campaigns, community fundraising, state leadership group, corporate engagement and engagement of our core type 1 
diabetes market. 
 
Project planning and managing multiple events to suit our diverse range of campaigns as well as managing our large 
volunteer data base to deliver and execute multiple events. 
 



 

As the sole staff member in the ACT office, I have demonstrated my ability to self-motivate and work autonomously on 
many campaigns simultaneously, hitting state fundraising goals across many campaigns. Working alongside our national 
team to deliver high profiting and community events.  
 
Key fundraising achievements: 

• Increased revenue for all campaigns and increased participation from our core market 
• In FY2015, exceeded financial budget for Ride to Cure Diabetes by 40% and Community Fundraising by 105% 
• Project managed all national campaigns for ACT & Regional NSW and delivered successful events 
• Liaised with volunteers to successfully deliver 10 regional Walk to Cure Diabetes events in 2014 
• Engagement of Major donors and prospect modules, delivering $56,000 in donations from major donors in 2014 
• Worked with community fundraisers to deliver a combined $127,000 – a Charity Bowls Day, Great Minds Trivia 

Night, Governor General’s Charity BBQ, High tea and many other numerous community events 
 
Key awareness and volunteer management achievements: 

• Represented JDRF and local T1D families at a luncheon held by Governor General Bryce in November 2014 
• Conceived, planned, and executed the first ACT Awareness Luncheon, raising $19,000 on the day 
• Established a family committee to help drive campaigns, fundraising and family participation  
• Recruited and managed the State Leadership Group successfully with increased engagement  
• ACT Community Hero award recipient 2012  

 
Business owner of Restaurant 2602 and Australian Pizza Kitchen (August 1998 – July 2013)  
 
Versatile small business owner and manager, trained in full operations of running a small business, who thrives in 
dynamic, challenging and fast-paced professional environments. Assertive and enthusiastic, with extensive knowledge of 
budgets, customer service, project management and an unsurpassed work ethic. 
 
Strong interpersonal skills, leadership and relationship management with the ability to adapt under pressure. 
 
Managing 30 x staff to support business operations and multiple functions. 
 
Key achievements: 

• Growth both personally and professionally, boosting revenue through innovative management techniques 
• Efficiently managed 30 culinary and restaurant professionals 
• Successful marketing to deliver greater outcomes and increased customer base 
• Proficiently managed large corporate and general public functions 
• Developed and maintained business logo and branding  
• Training programs to maximise staff potential and growth 
• Successfully grew business by building and maintaining good rapport with existing customers 

 
Previous Employment 
 

• Hairdressing apprenticeship 1996 – 1998 
 

Volunteer Experience___________________________________________________________ 

• Advisory Board Member for Our Health in your Hands ANU medical studies, Aug 2018 – ongoing  
• Coordinator of local T1D support groups, supporting over 90 families at regular catch up meetings every 4 - 6 

weeks 
• Administrator of UTOPIA T1D support group on Facebook, with over 500 members 
• Scouts Australia – volunteered for 4 years to support programming and supervision of children 

 
 



 

 

 
Education and Qualifications_____________________________________________________ 

• Working with Vulnerable People Check WWVP – Current  
• Police Check – Current  
• Food Safety Certificate awarded 2012 
• Responsible service of alcohol Certificate 2012 
• First Aid Certificate awarded 2012 & 2015 
• Certificate lll Commercial Cookery 2003 
• Certficate lll Hairdressing 1998 

 

References____________________________________________________________________ 

• Kristi Gale, Project Manager Insulin Pump Program, JDRF Australia, 0408 767 999, kgale@jdrf.org.au  
• Tamara Aitchison, Development Campaigns Manager, JDRF Australia, 0403 241 925, taitchison@jdrf.org.au  
• Margaret Palmer, Manager, BAU, Business Services Division, The Treasury, 02 6263 3226, 

margi.palmer@treasury.gov.au  
• Karen Brown RN BA, Paediatric Clinical Research Manager, Canberra Hospital, 0402 956 471 



 
 

 

My name    Rebecca Hamilton, but I’m better known as ‘Beck’  

Living in     Little Bay, Sydney, New South Wales, Australia  
More than willing to relocate interstate or internationally   

My contact 
details 

  0421 805 745 (Personal mobile) 
Hamiltonmarcoms@gmail.com (Personal email)  

   
 

  
        WORK   PLAY               RELAX 
 
GWS GIANTS (AFL) 
Head of Marketing and Fan Experience – Sydney Olympic Park  
December 2018 – Present (Maternity leave contract until October 2019 – Negotiable)  
 
- Leading all internal and external marketing efforts to lift game day attendance and assisting GIANTS in a 

major shift towards a stronger consumer led strategy. Attendance in 2019 up 26% YOY.  
- Leading the events team for game day, corporate, and internal events including all event marketing.   
- Developed new 2019 retail experience campaign – Everything is bigger up close. Revenue up 36% YOY.  
- Currently developing a 3 year membership plan for an estimated 3-5% growth YOY. 
- Assist AFL NSW in growing participation of AFL across Greater Western Sydney  
- Part of the AFL | AFLNSW | GIANTS Research group to better understand the triggers for engagement 

/participation in a higher than average multicultural areas.  
- Planned and executed all media | social | digital and ATL media plans  
- Responsible for all merchandise with both consumers and football – Internal store and online  
- Manage direct relationships with all merchandise partners 
- Direct report team of 6 people + 12 interns as part of workplace placement.  
- Work directly with GWS GIANTS Executive in particular COO James Avery.  
- Day to day dealing with football management across AFL and AFLW and newly developing youth/female 

academies 
- Currently awaiting approval on an internal education program to keep the team on top of a rapidly 

changing consumer world.  
 

AIS EXECUTIVE WOMEN IN SPORT  
Sport Australia | AIS  
March 2019 – Present  
 
- Developed by Kate Palmer (CEO Sport Australia)  and Darlene Harrison (AIS Deputy Director). Inaugural 

program for 16 women across Australia to assist in transformational change in sport, specifically around 
the rapid growth of women’s sport. Chosen from over 250 applicants.  

 
Macleay College  
Lecturer – Unit 1 - Media Strategy and Planning (Communications Bachelor Degree)  
Lecturer – Unit 2 - Brand Experience (Communications Bachelor Degree)  
May 2018 – Present (13-week courses) 
 

mailto:Hamiltonmarcoms@gmail.com


 
 

 

Media Director  
Bohemia Group – Sydney, Australia  
 
January 2018 – December 2018   
Lead agency figure of 3 major agency accounts + 2 smaller accounts  
UBank (Part of NAB) | News.com.au | freedom furniture | Rekorderlig Cider | Employsure 
 

• Managing client communication portfolios across paid, earned, owned and shared media. 
Cumulative $35million portfolio.  

• Leading a team of 6 people, and extended departments and agencies (30+ people)  
• Assisted in shifting 6 clients at one time towards stronger digital focussed campaigns including 

programmatic display, direct response social, search, affiliates, whilst helping navigate and introduce 
new CRM systems.  

• Consistently building brand strategies with our clients with a range of outcomes, and in turn 
communication platforms centred around the core insight and concept. Managing this  through every 
facet of their business, providing consistency and impact across all assets.   

• Identified behavioural systems to effectively communicate with people of different demographics 
and experiences with brands. Developing channels, tone of voice and language which resonates.  

• Project and budget management.  
• Proactive crisis management plans as well as short term media, and social crisis management.  
• Team management and development, including KPI building and mentoring.  
• Rebuilt, and managed the new agency training model with greater focus on the individuals career 

development and progression.  
 
Upon arriving at Bohemia, all clients were planning only weeks from their desired start date, costing millions 
in short term premiums in media and exhausting the team to levels unacceptable. Whilst short term effort is 
always needed, through strategic time planning, premiums on all accounts reduced to 0%, and for one, a 
200% growth in daily business results. For another, winning the Best Creative Outdoor Campaign for the 
News in Colour at the 2018 OMA Awards.  
 
Director of Marketing (Sales and Publicity) - DISNEY THEATRICAL PRODUCTIONS 
The Walt Disney Company Australia  
July 2014 – September 2017 (3.2 years) 
  
Core responsibilities   
  

• Sales and Marketing Strategy and Implementation.  
• Publicity plans to generate exposure for the brands, talent and ticket sales.  Including talent management with 

Media (journalists) and talent agents.  
• Developing press releases with inclusions of quotes by international heads of business.  
• Planned for potential crisis, making the senior management team aware of the chain of command in 

communications should anything go wrong. Anything from terror attacks at the theatre, talent misadventure, 
through to running out of tickets when going on sale.  

• Integrating global brands on a local stage, whilst protecting their brand values.  
• Major media partnership management  

o Seven | News Ltd | Tennis Australia | Autism Awareness Australia | WOTIF | Destination NSW | Flight 
Centre | Victorian Major Events.   

• Facilitated and organised sponsorship and presentations at Corporate events.  
• Local Australian Disney representative to FELD Australia and New Zealand (Disney on Ice)   

 
 
 



 
 

 

Surf Life Saving Australia  
 
Current coach and member of the most successful all female surf boat crew in Australia   

o 2019 Results | Branch, NSW State Champions and Australian Bronze Medal 

o Current finalist – Surf Life Saving Sydney Team of the Year – Pending result 

o First female sweep in Australian history to win a Branch, State Championship and Australian Medal  

Long Service Member South Maroubra  - 21 Years Voluntary Service 

Previous Club Coogee SLSC  

o Various Executive and Management positions over 20 years 
o Patrol Captain and Vice-Captain – 5 Years 
o Awarded the Clubs Prestigious Honour Blazer – 2012 (Club Person of the Year) 
o Selected on behalf of the SLSA to row the 2000 Olympic Torch from Coogee to Bondi  
o First Female to complete 15 full years of voluntary patrol at Coogee SLSC.  

Member of Surf Life Saving Australia National Sports Commission 2012 – Surf Boat Rowing 
Representative Member of Surf Life Saving Australia Leadership Alumni | Level 1 Surf Coach Accredited              

Randwick Physical Culture Club – Past President of over 300 members (5 years)  

Executive Leadership Coaching 5 years ongoing 
 
Australian Citizen with valid passport.  
 
Referees  
 
Linda Dickens | Marketing Manager – Disney Theatrical Productions    

Lindadickens1.com 

Mobile 0403 144 987 

 

Simon Corbett | Chief Digital Officer – Slingshot Media Group  

corbs@slingshot.com.au 

Mobile 0417 413 701 

 

Leigh McCleary (nee Habler) 

Mobile 0402 225 804 

1992 Australian Olympian – Barcelona  

Coogee Surf Life Saving Club Member and current teacher of the Randwick Physical Culture Club  

20-year relationship  

 

Start date is negotiable with GWS GIANTS.  



 
 

 

Under my leadership;    
• Managed an internal and external team of some 20 people from different areas of the production.  

• Held the Australian Theatre record for most tickets sold in a day (The Lion King, Perth) only recently broken by 
Harry Potter.   

Currently hold house records across all theatres in Australia where The Lion King production played.    

• Worked in conjunction with Ticketek to create Australia’s first digital ticket lottery.   

• Developed a category leading database strategy identified internationally as best practice and the strongest 
selling mechanic for both productions.  

• Developed strong relationships with media, commercial teams, government organisations and international 
Disney Teams.  

 
Personal achievements   

• Accepting increased management responsibilities and reporting upon the departure of the Managing Director | 
Executive Producer in May 2017. Acting in a General Manager capacity alongside the Associate Producer of the 
production.  

• Successfully led the entire Walt Disney Company Australia to produce ‘Disney at the Australian Open’. Full arena 
spectacular in conjunction with Tennis Australia and guided the TA team on how to market the event.   

• Selected as the Disney Australia representative to travel to Shanghai, China to participate in the Walt Disney 
Company Global Senior Leadership Program (May 2016)  

• Selected to be a part of the Disney Australia Mentor Program (Mentor) – 6-month commitment. 3 participants.   

• Recognised by Walt Disney Australia as a finalist as Cast member (Employee) of the Year 2015  
• Recognised in 360 review for strength in driving results, professional excellence, communicating effectively and 

developing talent (4/4).   

• Selected to be part of a working committee on embracing DIVERSITY at DISNEY.     

 
Senior Strategist  
Slingshot Media  
December 2013 – July 2014  
  
Clients  
Cricket NSW (Sporting event) | Universal SONY Home Entertainment (Retail) | The Walt Disney Company Australia (Brand 
and Retail) | Food Co (Retail) | Urban Purveyor Group (Retail) | Servcorp (Brand) 
   
Slingshot Media – Communications Director   
July 2009 – December 2013   
  
bellamyhayden - Strategist 
June 2007 – December 2008    
+ Media Implementation Planner (promoted) 
 
Macleay College - Advertising Diploma – 1996 
  
NIDA – Graduate – Inspire and Persuade in Communications – May 2018 
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Gemma Healey
Disney cross type 1 diabetes story book

Gemma Healey
Major Project

Gemma Healey
Chris Cosgrove

Gemma Healey
I will be conducting a serious of research methodolgies including a number of surveys, a serious of interviews both online and in person and a focus group between parents who have children with Type 1 diabetes to gain an insight into Type 1 diabtetes and a better understanding into who is my intended target audience for the story book. I will also be reaching out to the head of Disney Australia with the assistance of my mentor to determine an approach for my Star Wars Story Book.   

Gemma Healey
I have two mentors that will both help and guide me towards the right people to ensure all the research conducted is both accurate and ethical. 
Any surveys and interviews both online and in person will also remain anonymous. I will also be briefing the individuals who take any surveys both online and in person and any interviewees that this is for assignment purposes only. 

Gemma Healey
Gemma Healey

Gemma Healey
20/06/2019


